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St ACCEPTANCE OF NUTRITION INFORMATION AN URBAN COMMUNITY 
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To: measure ‘the level of re ota on ‘Hetresion among housewives 
in an urban community and to ascertain the attitudes of the hous e=- 
wives toward nutrition, rie 


*% 


if To analyze the effectiveness of various media mvieh are used an 
nae me. ‘digsemination: a Hubadtion Re Pommaate ae 


Etecentonpt a Cheuk nats os ae ee prime Wetigating: factors 
.- Which can be used as a basis for educational pro cedure designed © 
xpos eG promote SEAT ic ome ocean use of autriblon among housewivese 


“Objectives of this study are indicated by Roman mukepetes The sub- 
ives are in eente on ee 


: ear the otk was seleoredt “The sample was.a cross-section sample ae 
400 ‘homemakers in metropolitan Richmond, . Sample blocks were selected; using 
yensus: block. statistics, with probabilities proportional to the number of 

4 ellings includeds The sample was stratified geographically. Two home- — 
ers, on an average, were interviewed in each sample block. The. statisti- 
oe of the Nae? was ieungeeaie by comparing some of its at 


ete leis i nt 


To measure the evel of infomation | on 1. nutrition among houses 


FINDINGS ° 


= there ieen any change in the cerry nes ‘Levels. since 19427 


5 a (eee viene Richmond housewives are unacquainted wi th aeec 
‘omnation on. Habra ti ony Y aN very small proportion (4 percent) are. found 
) adequate knowledge of nutrition. The majority of housewives have 
scattered information or—little or no information. These results. 
that theré has been very little: change ‘in the-level..of nutrition 

> since 1942... Ina similar survey” made Teen: the findings Le eek 
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rae eaten were developed LE ESP by. the Bureau of Human 
and’ eee Economics and the Bureau of: Agricul tural Economics: and 


ha ils Sih 


“neasure the adequacy af this menu, it was evaluated in terms. of 


_Are the housewives. including nOUnn aeaee their ase 


Bbout pos eG, What. kind of information| de phew went most? cae oe 


~adequate. in the given menu if there was evidence that~ Leen had. 


vag! quantity was reported on a weekly bagicnn 1 | eae htt es 
Bf. Other sotirces of information are: “ate eeha eameh 


Bay, eee aus seen’ the. a. 


Rhee one out of eieee, ‘foilies in our “sample was using ‘erough mi 


“most. Se ae Oe all these. ‘common media,” bis ae and jnag 


ee hous ewives have seen the Basic ee 
ne 


haeemnncamamera nese ae 
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How ‘adequate. are the es menus of Richnond housewives? 


In this survey the housewife was asked for a detaiica wet 
for thé’ ‘day previous. to the one on. which she was. interviewed. | 


Seven" food groups. eh When this was done, it was found that abou 
the housewives provided at least the minimum number. os servings 
each food groupe ‘ 


basic seven groups are examined, certain food groups are found 
more often than-others, Almost ‘ok the housewives included mil 
ducts, meat, poultry, ‘fish, ete. On the other hand, over, pmeaial s 


el omnne cobabuess lepietiitnga one one out of fais housewives. 
either citrus fruits or green and yellow vegetables. were 
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eaatese. most of the housewives inolude some. Boats in: thei Be 
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defined’ by our co dese, ree Jonas BO ee eee 
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How co the housewives of Richmond f feel: sone getting additional 


Pe 26 eee that more information aban food Bae ioe 
well received, A high proportion of houséwives — say: they w nt 1 to} 
tion about new dishes and recipes. They do not show as: much interes y 
ideas on ARAL a basic fundamentals of Sete or Bea ey. buy- food 
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Richmond housewives use many end varied. media, of which n 
magazines, radio, booklets and pemphlets, ‘friends. and nei ghtors 


ee adie maine Bf. servings. from. chek of ae Régie Séven" 
milk as given in the "National Food Guide," Milk: was sonnel 


The edequacy. of milk purchased ‘for the: ‘fomi ly: Ca) to. be, eye 


and information children bring home from school. These are diseusse 
some detail later in the SUMMALY + | ae : a hw: ie 
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te. more: eed hed tf: the houwewives. get their ideas ~ 
however, “ape equally “effective, in the ¢ase ofthe — 
Almost four out Of five hous ewives us they used... 


ous ewives say aly have the various media in their homes? 


rade 8 out of 10 women Bald. they ode a radio in. working order- 


‘More Han Z out-of. 10 women said whey receive a ‘daily newspaper 


zines: ole of 10, women Ce hevine some magazine in the home. 


Sooklets and pamphlets: 4 in 10 women said ae have booklets or atic: 
- ra ns 


Wha Tare othe: kinds of information Pous yes obtain throu gh the roue rece 


The: majority of ee ete who say oe a here used the ideas obtained 
have been primarily interested in information on the preparation of new 

a Shes, and new recipes. Nutrition information ais the see: most manne faa 
mentioned. ee ae ON a LOR a gras Pa 


€ media nore effective when used in pombe pect one 
-Speseanignce: Pinta E EIN Teas Pram MEE Roe = eek 
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te AS Me idons from the data Celie a et the use of a combination of 
dia is more effective ‘than the use of any single medium in ‘getting ideas 
to women and getting them to use the idease ye yey 
ee ys nen . fee ne 


ow many housewives. ales Richmond: ‘have attended nutrition ‘classes Vand meetings? - 


i) ech atigh one-half of the housewives. had heard of Reeas aba meetings only 
-sixth said poe had ever attended Ones 


ee 


Housewives seid that, the cee ee ot) wanted most had, to. do with. => 
wR that 
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mplaint of Eee few who did. Like ‘them, was that er pelea ne had ‘the ‘info rma-- 
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pce of pecs syle es: ae ‘thet factors opel ‘conveniences (such as 


oe 


Seven out of ten women in: cy BoE said. sais ore 


tn « ConUraS to. the media previously nentioned, a ‘Wii gher pase 


than on preparation of new dishes and recipes,.. Nutrition infor 
second and new dishes and peelpes ranked tees a 


information from other sources? — 
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The- majority on nousowlaes who have taken these eleeses said 
they learned is as useful as any knowledge gotten from other sou 
one im three said that other-sources’ ee Peer better. 
How effective are the schools in Richmond in the dissiemination of 
information? . 


Mothers of almost half the children 4/ attending. ‘school - att 
nutrition information to their childrens! experience am school. 
the housewives in this group said pies had been Senet the inform 
home, for some time. 


Which media do the housewives think, ee helpful for disseminat 
information? 


“the media sinoebed closely parallel the actual sources the 
have been USINE » yee and magazines, 


most, helpful Fe ae eS booklets and. a eee nd eis “and 


are housewives using the nutrition information they receive? 
_ - a ee [ree Saas vn ne 


on food. ‘or idteeneun er, on the various sources discussed 1D. ‘this ¢ 
higher pro portion, however, said they had obtained ideas on food 
preparation than on ie aa) Two out of three housewives said 
received information on food and its ‘preparation; slightly. ‘over-h 
nutrition informations Of greater importance is whether hous ewl 
ideas obtained. ._Only one-third of the housewives‘ ‘said they use 
ten on nutrition informatian while’ close to 6 out of 10 women. 
the information received on food and its preparations. is 
OBJECTIVE III,- To attempt a determination of certain prime. mo. 

factors which can be used.as a-basis for) educational. -precedu 
promote. more- widespread’ tise of “nutrition information anOnes Don 
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4/ Forty- one percent of the: 5 ar NG in ae ‘sample have, chi 
ing school or have ‘had children attending within the last 5 yea 
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ee methods would be: ay. To pose, out to then that the foods 
Se eat are better for the health and growth of their children and, 
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